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4. Universal and
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Gov’t Clearance Product and activity

Food and Drug Admin (FDA) —Certificate of Food and drug product advertising
Product Res.

Dept of Labor and Employment (DOLE) Ads with minor age talent/s in the cast

Permit

Dept of Trade and Industry permit for sales For sales promo advertising of products and




Gov’t Clearance

Product and activity

promotion activity and advertising

services under the Consumer Act of the
Phils. (R.A. 7394)

Dept of Health- FDA Sales Promo Permit

For sales promo advertising of food and

drugs

Civil Aeronautics Board (CAB) Approval

Local airline advertising

National Telecom’s Center (NTC) Permit

Guarantee of service reliability of products

Music License or Agreement to use

intellectual property

If using music, copyrighted materials,

trademarks

Housing and Land Use Regulatory Board
(HLURB) - License to Sell

Real estate ads

National Heritage Institute (NHI) Clearance

When showing the flag or other national

symbols

Central Bank Clearance

When showing currency

or facsimile in ads
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Type of Ad Material

Mandatory Statement/Tag

Alcohol Beverage

“Drink Responsibly”

Sales & Promo

Per DTI/DOH-FDA Permit No. xxx Series of zzz

Over-the-counter

Drugs and Vitamins

If symptom persist, consult your doctor

Food or Herbal Supplements

No Approved Therapeutic Claim

Ads offering specific
bandwidth speed

Minimum guaranteed speed of xxx, and

service reliability at xx%
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2006 2007 2008 2009 2010 2011
Total 4,044 2,602 3,596 3,796 3,526 3,416
complaints
Sex and 22.23% 37.91% 25.61% 40.54% 45.23% 32.05%
nudity
Discrimination | 23.25% 28.05% 22.76% 16.31% 19.58% 20.68%
Violence 18.01% 8.42% 17.67% 7.93% 9.62% 11.82%
Health & 9.70% 10.85% 6.04% 8.38% 9.62% 13.59%




safety

Language 7.55% 1.68% 7.24% 5.35% 4.85% 6.06%
To children 2.73% 2.95% 0.49% 0.63% 2.34% 1.33%
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