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Indonesia itself became 
one country with the 
largest population in the 
world, according to the 
CIA World Factbook 2015 
Indonesia was ranked the 
4th in the world with a 
population of 255 million 
people or about 3.5% of 
the total World 
Population. Fortunately, 
the population density 
experienced by Indonesia 
dominated the productive 
age population (15-64 
years). This is called the 
demographic bonus. 
Demographic explosion is 
a distinct advantage for 
Indonesia, especially in 
the economic field.
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An international co-production is a production where two or more different production companies are working together, for example in a film production. 
In the case of an international co-production, production companies from different countries (typically two to three) are working together. Co-production 
also refers to the way services are produced by their users, in some parts or entirely. (wikipedia)

Indonesia in the past three years to develop forms of cooperation with several countries including:

1.Indonesia-Korea
a.For the expansion of the film industry together with the Association of Film Producers Indonesia (APROFI) 
b.Companies creative industries as South Korea or the K-Pop interested to invest in Indonesia in the form of 
financing and production of the movie along with the national film industry, a scheme co-production and co-
financing has made the company in China to create a local film, Chinese Mandarin. The Chinese government 
has licensed co-production partnership up 42 percent

2.Indonesia-Singapore

Mediacorp Singapore Cooperation with Public Broadcasting TVRI and the Association of Indonesian Private 
Television (ATVSI)

3.Indonesia and South Africa agree to promote cooperation co-production and marketing, and encouraging 
investment, especially in infrastructure, energy, strategic industries and manufacturing industries
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The Broadcasting Law 
32/2002 

Article 30 paragraph (1) “Foreign 
Broadcasting Agency banned 
established in Indonesia”

Government Regulations (PP) 
49/2005 on Coverage Broadcasting 
Institution Foreigners 

Article 3: Broadcasting Institution Foreign can 
only broadcast activity is not fixed and / or 
journalistic activities in Indonesia with the 
permission of the Minister 

Article 6: Broadcasting Institutions Foreign and 
office of foreign broadcasters who will conduct 
journalistic activities in Indonesia, ride that was 
broadcast directly or in the form of audio and / 
or video must comply with the legislation in 
force and strengthened.

Regulation of the Minister of 
Communication and Information 
(Permenkominfo) 42/2009 

on Procedures for obtaining permission 
for conducting LPA coverage in 
Indonesia, a written application as 
intended by the Minister forwarded the 
request to the clearing house at the 
Ministry of Foreign Affairs to be 
discussed 

(SK Menlu RI No.SK.053/OT/II/2002/01 
tahun 2002 pasal 781).

Government Regulations 
(PP) 52/2005 

on Institutions Subscribed 
Broadcasting (LPB) Foreign 
content

Regulation of the Minister of 
Trade (Permendag) 53/2012 

on Franchise Article 1 (1) "Special rights 
are owned by individuals or legal 
entities of the business system with 
distinctive feature in order to market 
the goods / services that have proved 
successful and can be utilized by other 
parties under the franchise agreement"

Government Regulation

42/2007 on Franchise (Waralaba)
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RECOMMENDATION
• Requires the Indonesian government to be able to formulate laws 

(regulations) to do the broadcasting related broadcasting franchise.

• Co-production in the broadcasting law can legally be done to facilitate the 

fulfillment of foreign content in cooperation with various countries to 

support the economic advancement of Indonesian culture and should be 

the core of the Indonesian Broadcasting Commission



THANK YOU


