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Office of the NBTC

J Main Roles in respect of Radio Spectrum Management
 The Total Number of officers is about 1,100 persons.



Radio & TV Broadcast licensing

Frequency based Non-Frequency

Business Services

Public Services Community Services
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® Licensing framework are divided into 4 layers to assign 3 basic rights
0 Broadcasting rights - Service license
0 Spectrum rights = Service license
0 Operating rights > Network license

® Facility license assures long term availability of ‘essential facilities’

® Broadcast license period for 7 years



Thailand: Digital-in-T¢

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA ACCOUNTS CONNECTIONS SOCIAL ACCOUNTS

649 23.9 32.0 970 28.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 34 % PENETRATION: 37 % PENETRATION: 49%  vs. POPULATION: 1560% PENETRATION: 43%

Source : www.thaimarketingguru.com/2016/04/marketing-40-digital-marketing2016.html?m=1




Consumptior le Devices :
and - Using the Internet in TtﬁﬂaT
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Presenter
Presentation Notes
-Thai Internet users spend over four hours online for leisure purposes every day 
-More than five and a half hours on their digital devices, plus two and a half hours watching TV daily.
-Internet users in Thailand spend 3.1 hrs/day with the phone in their hand.
-Most people surf the internet and watch TV in evenings.
-In conditions where cell phones are an increasingly important role. Television is still the only medium that has been a lot of interest among internet users in Thailand with an average of two and a half hours watching TV than the average daily television viewing by 36% open first thing in the morning, while 57% of Internet users watch television in the evenings.
�-For those using the Internet, telephone and TV in the main channel of media consumption. 
While the rate of other media as well. Listening to the radio an average of about 13 mins/day and for 5 mins/day reading newspapers or magazines.
In the electronic devices Mobile continues to be the most popular. For a tablet with a rate of 43 mins/day, and more than 1.30 hrs of computer time.

-Mobile fulfill different requirements for Internet users in Thailand for purchasing, video games and online banking.
However, the main benefit of internet users online is to get intouch with friends and family.
By more than 61% use social media every day, compared to the average rate in the world at 42%.
The instant messaging service was very popular in Thailand found that more than 62% use instant messaging/week.


Exclude Section : Classified, House ads
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ANALOG TV 53,183 47.29 58924 54.60 -(5,741) -(9.74)
CABLE/SATELLITE 5592  4.97 6,770  6.27 -(1,178)  -(17.40)
DIGITALTV 19,413 17.26 7119 660 12,294 172.69
RADIO 5,165 4.59 5,112 4.74 33 1.04
NEWSPAPERS 11,145 991 11,925 1105  -(780) -(6.54)
MAGAZINES 3,872 344 4517 419  -(645)  -(14.28)
CINEMA 4533 4.03 3,818  3.54 715 18.73
OUTDOOR 3887  3.46 3649  3.38 238 6.52
TRANSIT 4,083 3.63 3,428  3.18 655 19.11

IN STORE 607  0.54 1,792 166 -(1,185)  -(66.13)
INTERNET 976  0.87 865  0.80 111 12.83

. TOTAL 112456 1000 107,921 1000 4,535 4.20

N

SOV %

YTD Nov 2015 VS YTD Nov 2014 BAHT MILLIONS
—— | e

Source : AGB Nielsen


Presenter
Presentation Notes
มูลค่าโฆษณา รวม  112,456 ล้านบาท ประมาณ 3,213 ล้านดอลล่าร์สหรัฐ
อนาล็อกทีวี 1,519 ล้านดอลล่าร์สหรัฐ
ดิจิตอลทีวี ประมาณ 554 ล้านดอลล่าสหรัฐ



BAHT MILLIONS
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Presentation Notes
มูลค่าโฆษณา ทีวีดิจิตอล ระหว่างเดือน มกราคม  ถึง กันยายน คิดเป็น 16,677 ล้านบาท หรือประมาณ 476 ล้านดอลล่าร์
ส่วนแอนาลอคทีวี ระหว่างเดือน มกราคม ถึง กันยายน คิดเป็น 38,951 ล้านบาท หรือ 1,112 ล้านดอลล่าร์



Law & Regulations

Thai Broadcasting Frequency The Foreign
Act 2004 Allocation Act 2010 Business Act 1999

Session 15 : Reserve for
Thai Nationals License
holder 75%

Session 37 : Session 34 : Program
Content Regulation Schedule Regulation

TV Rating Rating system for TV in Thailand
| L3

program for children 3 - 5 vear old 24 hr.

program for children 6 — 12 year old
program for everybody
program for over 13 vear old 8.30 pm. - 5.00 a.m.

program for over 18 vear old 10,00 p.m. - 5.00 am,

program for adult only 12.00 p.m. - 5.00 a.m.




NBTC decides on top penalty because producers guilty of not censoring show

Channel 3 operator Bangkok Entertainment Company (BEC) has been fined Bt500,000 by the National Broadcasting and
Telecommunication Commizsion (NBTC) for allowing a female contestant to paint on canvas with her bare breasts on

1l
E GangCartoon
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http:/feneny. matichon . oo th'news._detall.php?

nevesid=13775130988grpid&catid=088subcatid
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Number of Broadcasting Licenses

(As of October 2016)
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Black & White —-12 years -Color” = Analog 46 years Déﬁg,
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Public Service
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TV Production Market R 4"%
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Source : NBTC
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Presentation Notes
Imported content in Thai TV
Channel 3 and Channel 7 are two largest Channels :
In 2007 : Channel 3 and 7 imported 24% and 23% of programme including of movies, sport, series  from Japan, Korea, Hollywood



Source : NBTC

Kids & Variety Entertainme Movies Total
Family nt (Hour/Week
)
® Local 3 24.04 4.97 1.2 33.21
®m Imported 3.3 2.37 1.44 12.35 19.46
Total : 168 Hour/Week, Import 19.46 Hour/Week = 11.58 %
Kids & Variety |[Entertainm| Movies |Documenta Total
Family ries (Hour/Wee
k)
m Local 0.93 23.45 1.2 o 27.58
m Imported 4.57 6.14 23.87 3.45 39.03

Total : 168 Hour/Week, Import 39.03 Hour/Week = 23.23 %
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Kids & Family Sport Variety Series/Drama Total
(Hour/Week)

m Local o 0.3 31.8 41.65 73.75

m Imported 2 13 14.3 4.8 34.10

Total : 168 Hour/Week, Import 34.10 Hour/Week = 20.30 %

Cartoon News & Variety Total
Documentarie (Hour/Week)
s
m Local 9.03 22.05 39.15 70.23
k g t m Imported 2.63 1 7.05 10.68
workpoin Total : 168 Hour/Week, Import 10.68 Hour/Week = 6.36 %

adl  adl S

[!‘] @ Documentarie | Kids & Family Variety Movies Series/Drama Total

s (Hour/Week)
[i] @ m Local 1 o 7.15 0.4 2 10.55
MOTION NONSTOP CHANNEL ® Imported 7 11.10 3.85 54.05 45.40 121.40
Source : NBTC Total : 168 Hour/Week , Import 121.40 Hour/Week =72.26 %
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Channel 5 Cambodia &
Kantana Group (Cambodia)

Let’s Viet & Kantana Group (Vietnam )

Forever & BEC-TERO (Myanmar)

V

BEC-TERO Television
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Thai Drama in China

N4

Thai Burmese Drama Script

A
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Markets  Opi rts  Life Real Estate

Home  world

A-HED

Hungry for Drama, Chinese Viewers Send Out for Thai

The Se! ap Opera Actresses and Actors Are So Asian—And So Over the Top

N WILAWAN WATCHARASAKWET
m.ET

BY JAMES HOOKW/
Updated Dec. 3, 20

BANGKOK—A Thai soap opera called "Battle of the Angels” created a stir when it was first

broadcast here two years ago. Local trade unions and women's groups were upset about BERKSHIRE

the way the prime-time drama showed flight attendants soing about their jobs, which H ATHA‘JV’AY‘
.

appeared to consist mostly of cat fights and devious schemes to woo pilots. i)
HomeServices

Now the series is enjoying a second life, in China—and network executives there are

g o the door of That producess tosee hiat el they can subtitle andbeara acss
the Middle Kingdom

Seleoted Content Feed from WS com

A Utah Home With a
Sweeping Mountain View

Pebble Beach's
ks $25.75

Gaing Modem in 2 Quaint
Camer of Copenhagen

o ¢

Recommended Videos

Does Technology
Drive Prosperity?

Microsoft CEO on
Smart Acquisitions

"I'm amazed,” says Takonldet Viravan, the 44-vear-old Thai soap opera svengali who Google Pixel vs.
iPhone 7: ADayin

hows now making it big on the small screenin the Life

produced “Battle of the Angels” and othe:

China He's still being bombarded with inquiries, “and they're coming from all n
The Biggest Money ?

directions.” Mistakes We Make—
Decade by Decade
‘What's going on, TV analvsts in the region suspect, is that Asia is starting to outgrowits
Heading a Soceer
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Number of F and Revenue in Thailand
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Advertisi | Documen| Music TV Sensitive | Game TV TV Series | Feature Other Total Revenue
ng/Public| tary Video | Program | Content | Show Drama Film (Million
Relations TV Reality Dollar)
Program
N 2010 247 189 42 39 2 o 3 o 45 o 567 51.86
N 2011 312 176 48 75 3 o 3 2 39 o 658 37.56
m2012| 298 107 31 81 3 3 4 6 37 o 570 4930
H2013| 344 141 47 105 6 o 7 6 67 o 723 4936
H 2014 267 158 49 67 4 o o 6 53 3 607 61.48
H 2015 338 178 53 60 9 10 1 14 54 4 721 86.94

Source : Department of Tourism : 8 OCT 2016
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Presenter
Presentation Notes
หอการค้าไทยและสภาหอการค้าแห่งประเทศไทย โดยคณะกรรมการ Creative Digital Economy ร่วมกับสมาพันธ์สมาคมดิจิตอลคอนเทนต์บันเทิงไทย กำหนดจัดงาน Thailand Creative Digital Content 2016 “Content is King, Application is Queen” ในวันพุธที่ 24 สิงหาคม 2559 เวลา 08.00 – 17.00 น. และร่วมกับ Korea Creative Content Agency: Kocca จัดงาน K-Content Showcase & Business Matching ในวันที่ 25 - 26 สิงหาคม 2559 เวลา 09.00 – 17.30 น. ณ ห้องบอลรูม 2-3 โรงแรมคอนราด    ถนนวิทยุ กรุงเทพฯ โดย Kocca จะนำนักธุรกิจชั้นนำด้านดิจิตอลคอนเทนต์บันเทิง ทีวี แอนิเมชั่น แคแรคเตอร์ เกม (Mobile & Smart Device) รวมกว่า 25 บริษัท พร้อมทั้ง เครือข่ายพันธมิตรประเทศ CLMV มาเพื่อจับคู่ธุรกิจกับผู้ประกอบการไทย


Hard Infrastructure
« Broadband

« Broadcast

- Data Center

- International Gateway

- Broadc ast

Service Infrastructure
- Digital Government

- Paperless Process

- Open Data

Cffice of the Higher
Ecucation Cammisnan

Soft Infrastructure
- Privacy
- Cyber Security
-Law & Regulations
- Standard

Digital Society

- Digital Gitizens and Literacy
- Quality of Life

- Education

Source : http://www.slideshare.net/soranitog/the-potential-impact-of-advanced-video-

technology-on-education-amp-education-policy-trends-in-this-area-in-Thailand
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http://www.slideshare.net/soranit09/the-potential-impact-of-advanced-video-
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